


founder. “I must have been
doing something right.” That
“something,” he said, was
lowering the price of daily
admission to $5—a price that
could make it more amenable
to parents in a challenging
economy.

Attendees—and a few
exhibitors on break—regularly
sought refuge on the comfort
able chairs and couches at
one of the many video game
franchises, such as Play ‘n
Trade or GameSpot. Another
center,company, Uni.K.Wax,
was showing off its wax hair

removal service on attendees’
faces, noses, eyebrows and
even men’s hairy backs.
Despite the light atten-
dance, several franchisors
were crowded with visitors
and prospects. Chocolate
Graphics, a company that
embosses chocolate with logos
and other graphics, routinely
had a crowd around its wares.
“This is the first time I
sat down all day,” said Tim
Poulin, associate director of
franchise development for
Homevestors.

Founder of Bishops Barbershop,
Leo Rivera, right, with Brooke
Wilson.

Amber Coates of
Ridiculousprice.com models a
discounted hat.
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